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INTRODUCTION
One of the most asked questions we get is; How do I optimize 
product rankings on crucial channels? 
 
We know that in the competitive selling market of eCommerce, 
getting your product in front of potential customers first is vital to 
growing your business to million-dollar revenue levels. Here’s the 
thing: although channel optimization is critical to business 
success, even the most experienced multichannel entrepreneurs 
struggle with eCommerce SEO. 
 

But don’t worry, we’ve got your back! 
 
In this post, we take you through the key elements you need to 
optimize product rankings on the top-selling channels (Amazon, 
Walmart, and eBay). We’ve also included some expert channel-
specific eCommerce SEO tips and hacks for multichannel sellers. 
 
But before we get into the meat of how to optimize product 
rankings on key channels, let’s look at the three eCommerce SEO 
must-dos when optimizing for all channels, after which we will 
jump into expert Amazon SEO strategies.
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Basic eCommerce SEO Optimization 
Must-Dos for All Channels



1. Check Your Metrics, Set Goals, and Start Small 

For SEO optimization on each of your sales channels, you want to start by taking an in-depth look at your search 
metrics to assess where you stand. You should then create realistic SEO optimization goals on that channel, starting 
small with two or three products and one channel at a time. This will enable you to A/B test optimization hacks 
before implementing strategies across all your products on that channel. 
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Bonus Tip: If you’re using StoreAutomator, be sure to make use of the extensive analytics feature to assess product 
performance per channel. As you will see below, product performance plays a crucial role in product ranking in primary 
marketplace search pages. Allowing you to optimize well-performing products for better ranking and choose which 
products are better suited for visibility and sales on which platforms. 



2.  Do Your Keyword Research

One of the cornerstones of any optimization strategy is your keywords. Therefore, before you implement any 
strategies to optimize product rankings, you want to do your keyword homework. 

To find the best keywords for 
product rankings, you will want to 
start with the channel’s own search 
function – for example, Amazon’s or 
Google’s autocomplete – and 
trending product lists. You will also 
want to invest time in finding good 
keyword research tools such as 
KeywordTool.io to help you find 
keywords with lower competition 
and higher search volume. 

Important Note: Although basic keyword research tactics are the same across all channels, you still want to ensure 
you research keywords for each channel. Especially if you’re selling globally to various markets on the same 
channel. For example, popular searches in your niche may be very different between Amazon US and Amazon UK. 
You can find out more about Amazon's global selling in our How to Operate in Amazon International Markets Guide. 
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https://www.storeautomator.com/operate-amazon-international-markets?utm_medium=seoguide


Clickbait titles
Using clickbait to attract clicks will backfire as soon as shoppers have clicked the product and found it isn’t as 
promised. Things like ‘Best product ever’ and ‘wow’ do nothing for SEO and come off as disingenuous. 

3. Make Sure You Avoid These eCommerce SEO No-Nos
When it comes to optimizing product rankings, it’s not just about what you should do, but also what you should never 
do. Although each channel will have its own rules and relevancy determinators, you want to make sure you don’t do the 
following on any channel as they will lower your rankings. 

1

Keyword-stuffing
This will not only raise red flags on your listings to channels’ algorithms but alienate potential shoppers who do see 
your listing. Why? Because it is likely to decrease your relevancy with bots and come off as spam to human shoppers. 

2

Leave off important information
Misleading potential shoppers in terms of product details or costs will hurt your overall ranking on every channel. 3

Disregard a channel’s SEO guidelines and rules
You want to make sure that you adhere to every channel’s rules and policies as breaking these will not only hurt your 
rankings but get your listings thrown off specific channels. 

4

Use the wrong or no multi-listing tool at all
When selling across multiple channels, you’re going to need to invest in an excellent multichannel listing tool such as 
StoreAutomator – which is designed to help you automate optimized product listings across a multitude of selling and 
marketing channels. This enables you to combine the power of tech and automation with a dedicated account 
manager to be able to optimize feed content that goes to both marketplaces and marketing feeds such as Google 
Shopping.

5
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How to Optimize Product 
Rankings on Amazon



Amazon product listing optimization goes far beyond just putting a keyword in your listing titles. Although 
Amazon’s ranking algorithm, A9, does have some similarities to traditional search engines, there are some key 
differences that will affect your product listing’s ranking and visibility. One of the most significant differences is 
Amazon’s focus on sales results.  

Amazon’s A9 algorithm ranks your product listings based on two main factors: relevance (how closely your product 
content matches a person’s search), and performance (determined by customer feedback and number of sales). While 
keywords and content will determine whether your products are ranked at all, product performance will determine how 
well they rank – AKA the position. 
 
To put it simply, Amazon wants sales and its algorithm has one ultimate goal: making sure a transaction takes place. 
Therefore, their goal is to show those products more likely to increase sales and margins for the flatform. This means 
sales history, price, and availability all play a big role in your product rankings, and you want to optimize your Amazon 
product listings for visibility, relevance, and conversions.  

Newbie Tip: Not selling on Amazon yet? Head over to our Ultimate Express Guide to Selling on Amazon for all the 
information you need to add this channel to your eCommerce brand.
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https://www.storeautomator.com/guide-to-selling-on-amazon?utm_medium=seoguide


Increasing your conversion rates on Amazon relative to your closest 
competitors 

 1. Focus Heavily on Performance Strategies 

Here’s the thing. You can use all the right keywords, product images, and buzz words, but if your product reviews are 
poor and conversion rates are low – your product ranking will take a hit. Therefore it is vitally important that your 
product ranking strategy for Amazon start with performance optimization. This means: 

1

Improving your product reviews 2

Prioritizing customer service3
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Let’s look more closely at each. 



Improving Amazon Ranking With 
Conversion Rates

The above three performance optimization hacks are likely the 
cornerstone of your long-term eCommerce strategy on any sales 
channel and will be a byproduct of a well-optimized listing. What do 
we mean? Your product images, enhanced content formats (which 
we will discuss a little later), fulfillment method and ratings, and 
reviews can all bolster your sales potential, which will ultimately 
factor into your listing’s visibility. However, it can be tricky to get 
there, especially for new product launches or highly competitive 
niches.  
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The best way to get a head start on sales is with Amazon ads. While 
search optimization takes time, using Amazon PPC campaigns will 
help you get instant traffic to product listings more likely to convert, 
giving you a significant performance boost for those products – thus 
increasing their organic rankings. You can get all the information you 
need to run and optimize Amazon ads in our Full Guide to Amazon 
Ads. 

https://www.storeautomator.com/beginners-guide-amazon-ads?utm_medium=seoguide


Improving Amazon Ranking With Reviews

You can increase your product reviews and ratings by doing the 
following:
 

1. The most basic way to get good reviews is to ensure your 
product is as advertised, provide dependable customer service 
along the way, and get the product to customers in the time-
frame promised.

2. Set up a solid review mining strategy that includes an email 
feedback sequence to encourage recent buyers to review the 
purchased product. You will probably want to invest in an 
automated tool, such as Salesbacker, to handle this – 
especially for more established eCommerce brands selling a 
huge category of products.

Side Note: Don’t ignore your reviews, especially the bad ones. You 
want to make sure you are replying to all negative comments, 
complaints, and any questions promptly.

When it comes to product reviews, improvement will not only signal 
performance to Amazon bots but build trust with potential 
customers – leading to higher conversion chances. And as we 
discussed, conversions are also a performance signal leading to 
improved organic ranking potential. 
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Bonus Content: How Much Do Amazon Reviews Matter?

https://www.storeautomator.com/how-much-do-amazon-reviews-matter?utm_medium=seoguide


Improving Amazon Ranking With 
Customer Service 

As mentioned in the first two performance strategies, 
customer service not only improves your brand and 
eCommerce business overall but will help with better 
reviews and more Amazon sales – both of which will boost 
your overall Amazon product rankings organically. A 
fundamental way to improve customer experience is by 
ensuring that you have a good fulfillment strategy that gets 
products to customers as quickly as promised. Repeated 
late or missed shipments or late notification on availability 
(after a transaction has already concluded) will not only 
cost you repeat business with those customers but tarnish 
your seller performance with Amazon – ultimately lowering 
your rankings and resulting in suppressed listings. 

13



If you’re using FBA, it’s easier to ensure your deliveries match what an Amazon shopper expects in terms of speed 
and management. However, even with a good fulfillment service, as an established seller with various channels in 
various markets, you will need to ensure you are following multi-warehouse inventory management best 
practices. One of the most important of which is using a multichannel warehouse management system that 
includes:  
 

1. Channel-based warehouse inventory allocation management
2. Quantity, transfer, and inventory management between warehouses
3. 3PL and Amazon FBA integrations
4. Shipping management and integrations

All of these tools will help you offer a smooth shopping experience by ensuring products arrive on time and that 
you’re only selling the products available. All of which contribute to the performance of your product listing. 
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https://www.storeautomator.com/multi-warehouse-inventory-management-best-practices/?utm_medium=seoguide
https://www.storeautomator.com/order-management?utm_medium=seoguide


2. Invest in Enhanced Brand Content

Enhanced brand content (EBC) and A+ enhanced marketing content (A+ EMC) give brands selling on Amazon access to 
enhanced images, charts, and text placements. Although this content doesn’t contribute to bots directly, they play a large 
role in improving brand/product impressions and improving customer experience and conversion rates. Which, as we 
now know, contribute to performance metrics that affect rankings. 
 
Both formats are similar in features; however, EBC is for registered sellers while A+ EMC is for Vendor Central merchants.

Here is a step-by-step guide from Amazon on creating A+ Content.
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https://sellercentral.amazon.com/gp/help/external/help.html?itemID=202134820&language=en_US&ref=efph_202134820_cont_202102950


3. Product Listing Optimization  

When it comes to basic Amazon product rankings, ensuring your product listing is optimized in terms of relevancy is 
critical. If you have been following our blog, you will know that we have discussed this topic a lot. Even the most 
established multichannel sellers should continuously optimize their listings to find the winning strategy for their specific 
product, niche, target audience, and brand. 
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As a refresher, here is a Product Listing Optimization checklist.

You can get the full run-down on improving your product listings to optimize rankings from these top posts: 
 

1. 6 Ways to Optimize Your Amazon Product Listings
2. 7 Tips to Help Improve Your Amazon SEO
3. Guidelines for Creating Product Descriptions Per Selling Channel [+ the Ultimate Time-Saving Hack every Multi-

Channel Seller Needs to Know]
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https://www.storeautomator.com/optimize-your-amazon-product-listings/
https://www.storeautomator.com/improve-amazon-seo/
https://www.storeautomator.com/creating-product-descriptions-per-selling-channel?utm_medium=seoguide


Pro Tip: Invest in Product Listing Management Tools 

In a nutshell, one size does not fit all in terms of optimizing product listing for each channel. You should be creating 
generic templates for each of your platforms, including each Amazon website. The easiest way to do this is with a 
complete product listing management tool that offers unlimited custom fields, business rule functions, and field 
mappings, which can be combined to create high-ranking product listings in Amazon, Walmart, eBay, and Google 
Shopping. This is where StoreAutomator will come in. 

Its robust management system 
means you can manage product 
feeds to various marketing and 
marketplaces from one 
dashboard – enabling you to 
create multiple listings for the 
same inventory for different 
marketing purposes and search 
page requirements for each 
channel.
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https://www.storeautomator.com/6-sales-boosting-benefits-of-using-an-advanced-data-management-tool?utm_medium=seoguide


How to Optimize Product 
Rankings on Walmart



Another leading sales channel for growing eCommerce 
brands is Walmart. In fact, it is one of the fastest-
growing marketplaces in the US – with over 33k 
sellers – and offers the key benefit of increasing 
eCommerce sales.
 
Like with any top marketplace and search platform, 
product listing visibility on Walmart is based on an 
algorithm and, like Amazon, these key elements will 
play a role in ensuring your product listings are ranked 
well: 
 

1. Product title/name 
2. Quality of your product images
3. Inclusion of key features (not repeated or 

duplicated) 
4. Inclusion of keywords – strategically and without 

stuffing
5. Enabling of 2-day delivery 
6. Good customer reviews and feedback 
7. Competitiveness of pricing 
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Here is a breakdown from Walmart on how their algorithm ranks sellers and product pages: 

In short, you will want to duplicate most of your Amazon product listing optimization for Walmart. However, there are 
some differences and adjustments you will want to make for Walmart’s visibility specifically. Here is a summary of 
each. 
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1. The Order Defect Rate 

Simply put, Walmart’s Order Defect Rate (ODR) affects your seller performance 
standards, which in turn will affect product ranking on their marketplace. You 
need to ensure that you can maintain 2% or lower ODR to meet their minimum 
seller performance standards, and it is calculated like this: 

Listing and pricing errors, product availability, product returns, late deliveries, customer complaints, tracking accuracy, 
and shipping rates all contribute to your Order Defect Rate. To see where you stand, you can follow these instructions 
from Walmart on monitoring your performance in the Seller Center. 

Number of orders with at least one defect / Total number of orders during the 
same period 

= 
Order Defect Rate
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https://marketplace.walmart.com/measuring-performance-with-metrics-that-matter/


2. Category Attribution  

When optimizing for SEO on a specific channel, you need to make sure that your products are categorized in line with that 
platform. This goes a long way toward ensuring your product listings are highly relevant, which improves product 
ranking. Walmart is no different, and you will need to place products in the right category. You can download Walmart’s 
full list of categories and product inclusions here.

Adapting your product categories per channel can get very tricky and almost impossible without a robust product 
management tool.
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https://gecrm.my.salesforce.com/sfc/p/#61000000ZKTc/a/61000000RU7h/wKKOHAHu90.KnWnmJT8_L5eeo97GXa27eEGPrx2NrLI
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Pro Tip: It always helps to search guide pages of the platform for their SEO tip articles. This will give you a good idea of 
what elements they prioritize. Here’s one from Walmart to get you started. 

https://sellerhelp.walmart.com/seller/s/guide?article=000007150&geo=Canada


3. Pricing Caps and Competition  

Lastly, when it comes to ensuring more product listing 
visibility on Walmart, you need to keep your prices 
competitive. Walmart is known for its competitive 
pricing and will compare product prices to current 
market trends, setting a price cap on products. If your 
listing price exceeds their platform cap for that 
product, your listing will be rejected. You can find out 
more here. 
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https://gecrm.my.salesforce.com/sfc/p/#61000000ZKTc/a/61000000RU8M/4M8TPQc2H.FMIArOhAzinPnfupdYFCw8mHQ7pwgrdus


How to Optimize Product 
Rankings on eBay



Last but not least, let’s look at how to optimize product rankings on eBay. As with Amazon and Walmart, eBay’s search 
engine, known as Cassini, factors in keywords, buyer behavior, and a seller’s track record to determine a product’s 
ranking. This means your basic eCommerce product listing optimization hacks apply, such as product name, 
descriptions, and images. And like the other search functions, your seller reputation and track record are a make-or-break 
factor when it comes to improving eBay product visibility. 
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Bonus Content: 10 Tips Every eBay Seller Should Know
 
And of course, you will need to follow eBay’s specific product listing guidelines. To get you started, here is eBay’s video 
guide to perfect product listings.

https://www.storeautomator.com/ebay-seller-tips?utm_medium=seoguide
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There you have it, insider tips and hacks on how to optimize product rankings on key channels. 
 
Here’s the thing: Without optimizing for each specific channel, you’re not getting potential shoppers’ eyes on your 
products and essentially leaving money on the table. If this sounds like a full-time job, that’s because it can be. Unless 
you are using an excellent multichannel management platform like StoreAutomator, which includes a highly convenient 
product description creation feature, you are going to struggle. StoreAutomator ensures your descriptions are 
automatically optimized across all channels with advanced, rule-based description templates, which can be easily 
created within its platform.
 

This means that you don’t just get generic templates, unlimited custom fields, business rule functions, and field 
mappings – which can be combined to create high-ranking product listings on Amazon, Walmart, and eBay. But, 
include being able to create optimized Google feeds to win at Google Shopping.

https://www.storeautomator.com/multi-channel-product-data-management?utm_medium=seoguide


 

If you want to learn more about optimizing and increasing the quality of your 
multichannel product listings, reach out to StoreAutomator. 
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Request a Live Demo

https://www.storeautomator.com/request-a-live-demo?utm_medium=seoguide

